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	 PROFILE: 	�� functional watches for special outdoor activities and sports (trekking etc.)

	 Target group: 	male and female, nature lovers, leisure athletes
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g-shock

G-Hybrid
Accurate radio-controlled  
reception and superb quality 
make the GS-1150-1AER an 
impressive performer: equipped 
with innovative Multiband 6 
technology, it can receive six 
radio signals in the USA,  
Europe, Japan and China.  
A watch tailor-made for men who 
expect a lot from their watch – 
and one that provides the 
finishing touch to any outfit.

G-Classic
Introducing the new G-SHOCK 
models: the casual, retro design 
gives the wearer the opportunity 
to sport the colours of the season 
– on their wrist! Colour and 
diversity – whatever you’re doing, 
whatever your tastes. And of 
course, with all the legendary 
toughness of a G-SHOCK.
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	 Profile: 	 multiple functions, extremely tough, modern sporty design

	 Target group: 	male, individualists, trend sports enthusiasts
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	 PROFILE: 	 sophisticated functions, ultramodern, playful or chic

	 Target group: 	female, self-confident, music and fashion lovers
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	 PROFILE: 	� radio signal receiver ensures exact time display, distinguished business look

	 Target group: 	predominantly male, technology fans, business people

	 edifice	pag e 07- 09

	 PROFILE: 	 from elegant and classic to sporty and functional, good price-performance ratio

	Targ et group: 	male and female, fashion-conscious, design-oriented

	 CASIO COLLECTION	 PAGE 10 -12

	 PROFILE: 	 from metallic design to sporty, reasonably priced

	Targ et group: 	male and female, price- and fashion-conscious customers


